Volunteer Role:  Volunteer Strategic Marketing Lead

Organisation: Transforming Autism
Location: Remote / Flexible
Time Commitment: Approx. 6–8 hours per week initially.
Reports to: CEO & Chair of Marketing Committee and supported by Marketing Board Advisor	Comment by Tracy Pepper: Neil P owns web site and Brand development 

Role Purpose
The Strategic Marketing Lead will provide high-level direction, guidance, and light-touch oversight of Transforming Autism’s marketing activity.
This role ensures that all marketing efforts are aligned, consistent, and reflective of the charity’s values, with a clear and compassionate tone of voice across every touchpoint.
A key focus of the role is shaping how the charity shows up across social media and ensuring marketing activity effectively supports fundraising and awareness, helping to grow reach, engagement, and impact.

Key Responsibilities
· Provide strategic oversight of all marketing activity across the charity
· Guide and support volunteer marketing team members, offering clarity and direction where needed	Comment by Tracy Pepper: ensure we s=have the skills set amongst the team we need,
· Ensure a consistent tone of voice that reflects the charity’s mission and audience needs
·  Support the  social media  volunteer in Shaping and evolving the charity’s social media presence, ensuring it is engaging, purposeful, and aligned with key messages As the adsvert will be read by cat suggest this read as suggested 
· Support the development of marketing approaches that drive awareness, engagement, and fundraising outcomes
· Align all marketing output with the charity’s communications structure and priorities
· Collaborate with other volunteer leads (e.g. fundraising, operations, partnerships) to ensure joined-up messaging and campaigns
· Support the development of simple, effective marketing plans and campaigns, particularly those linked to fundraising initiatives
· Review and sense-check key content (e.g. website, social media, campaigns) to maintain quality and consistency
· Use data analytics to understand impact of marketing activity  and drive changes..
· Identify opportunities to increase visibility, supporter engagement, and donation potential
· Encourage a collaborative, supportive, and purpose-driven team environment
What We’re Looking For
· Experience in marketing, communications, or brand strategy (professional or voluntary)
· Understanding of how social media can be used to build community and support fundraising
· Ability to think strategically while guiding others in a supportive way
· Strong understanding of brand tone of voice and audience engagement
· Comfortable working with and supporting volunteers
· A collaborative mindset with good communication skills
· Passion for making a meaningful difference in the lives of autistic individuals and their families
What You’ll Gain
· The opportunity to influence the lives of young autistic children and their families 
· The opportunity to shape the charity’s voice, visibility, and fundraising impact
· Experience leading and developing a volunteer marketing function
· A chance to contribute to a cause with real social impact
· Flexible, remote volunteering that fits around your commitments

Additional Notes
This is a light-touch leadership role, focused on direction and alignment rather than day-to-day execution. The emphasis is on enabling others, strengthening social presence, supporting fundraising efforts, and ensuring all activity supports the charity’s wider communication goals.
